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1.Group Structure




GROUP STRUCTURE @

Exploration & Catering & Supply
Oil Trading - Domestic Oil Trading - Global
Production Management

[ Sea Oil Public Company Limited ]

Registered Capital : 692.78 million baht
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GROUP STRUCTURE @

SEAOIL

Oil Trading - Domestic Exploration & Production (E&P)

Trading area: Thai Gu|f, Domestic & Cross-Border Seaoil Energy Ltd hold 49.99% shares in Pan orient (Slam) Energy Ltd.
Products: Fuel Oil, Diesel, Gasoline & Lubricant Pan orient (Siam) Energy Ltd.

Industries: Transportation (Tanker, Container, Services Vessels & etc.), Industrial Scope of Business : Exploration and Production Concessionaire (L53/48)
Factory Location: Nakorn-prathom and Suphanburi, Thailand

TITAN 20 _VEGA 20 ORION 20 SEAOQIL Pan*Orient

v, Ld ENERGY LTD. LLA}

Vega Twenty Co.. Lid

SERai

Oil Trading - Global Catering & Supply Management
Established in Singapore, a competitive trading market Scope of Service : Catering, House Keeping and Provision Supply Service
Trading area: Global Clients : Offshore E&P, Onshore E&P, Accommodation Barge and Non-
Products: Fuel Oil, Diesel, Gasoline & Lubricant Energy segment

Industries: Transportation (Tanker, Container, Services Vessels & etc.),

@_._.os._nun_

LoEADE

(s]

OPPORTUNITY DAY 3Q/2022 | 5



SEADOL



2,233 2,384 2,575

Q121

KEY FINANCIAL HIGHLIGHT

Q221

S et

Q321

Total Revenue

A125% (YoY)

6,054
4,142 i 4377

Q421

Q122

Q222

5,783

Q322

SEAOIL

EBITDA

! 0
(THB mn) A 149% (YoY) i ;
|
[]
A 125% (YoY) A75% (YOY) |
oo - a
! | v 430
i v
v
172 173
139 120 138
o
Q121 Q221 Q321 Q421 Q122 Q222 Q322 oM21  9M'22

Net Profit

0 ! v
(THB mn) A218% (YY) |
!
i
A97% (YoY) :
]
oM'21  9M'22 e e :
i : . 379
i ¢ ‘
]
v
121 103 156 120 119
5
Ql'21 Q221 Q321 Q421 Q122 Q222 Q322 oM'21  9M'22

OPPORTUNITY DAY 3Q/2022 I 7



KEY FINANCIAL HIGHLIGHT @

SEAOIL

Financial Position Financial Ratio

(THB mn) . . .
Financial Ratio 9M/2022 9M/2021
4,500 -
4,000 - Gross Profit Margin 1.52% 2.32%
3,500 7 Net Profit Margin 2.34% 1.66%
3,000 -
ROE 18.37% 7.62%
2,500 -
ROA 9.45% 4.25%
2,000 -
1,500 -
1,000 - 1951 2,067 As of As of
1,419 - 1,677 Balance Sheet
500 - Sep .2022 Dec .2021
0 - .
Total Asset Total Liability Total Equity DIE Ratio 0.94 0.85
Current Ratio 1.52 1.27

mDec.2021 mSep.2022
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PERFORMANCE REVIEW : OVERVIEW @

A 125% (YoY)

Total Revenue Q3/2022

increased 125% YoY from strong

D

growth in both Domestic and

Global Oil Trading Business

Q1/2021 Q2/2021 Q3/2021 Q4/2021 Q1/2022 Q2/2022 Q3/2022

Net Profit Q3/2022

increased 96% YoY mainly from
156 Oil Trading business performance
ted 103 120 \ and Profit Sharing from Investment
< f

Q1/2021  Q2/2021  Q3/2021  Q4/2021  Q1/2022  Q2/2022  Q3/2022 OPPORTUNITY DAY 3Q/2022 | 10
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PERFORMANCE REVIEW : KEY DRIVERS @

SEAOIL

Total Revenues (THB mn)

—e—Brent crude oil (USD/BBL) Key Drivers for Revenue
e—Sales Volume (Mill. Itr.) 5054 . Growth in Q3/2022 were from
200 ’ 5,783 Total Revenues . . 0
. A125% (YoY) both Oil Price (37% YoY) and
* °
@ 0
1565 » s 189 186 Cales Volume Sales Volume (34% YoY)
. . 138 A34% (YoY)
4,377
o 4,142

#00.7 Brent crude oil

price
A 37% (YoY)

Q12021 Q22021 Q32021 Q42021 Q12022 Q22022 Q32022
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PERFORMANCE REVIEW :BY BUSINESS

(Mill. Itr.)

= Qil Trading — Domestic

¥ 2% (QoQ)

v
3

Contribution

O

SEAOIL

® In Q3/2022, Overall Oil Trading volume
increased 34% YoY to 186 million liter

® 76% of total volume came from Oil

200
= QOil Trading - Global 155 149 . .
138 Trading — Global which increased
151 @
R 32% YoY
116 107 :
® 24% of total volume came from Qil
Trading — Domestic which also
28 izt 33 Daanll 31 B22eed 0 Bl Rl <€ _
increased 45% YoY
Q1/2021 Q2/2021 Q3/2021 Q4/2021 Q1/2022 Q2/2022 Q3/2022
V5% (QoQ)
Revenue 5 ! ® Total Sales Revenue increased 123%
v v
tH8mn) A133% (YoY) 6035 5,763 YoY to 5,763 THB mn.
= Qil Trading — Domestic ; ' ontribution
J : Yo~ conbu ® 74% of total revenue came from
= Qil Trading - Global : 4138 4,372
= Catering & Others v Oil Trading — Global which
2233 2389 2,580 4,693 0 77% 8 4 320 [l 74% 2 increased 133% YoY

2,931 P 719 §3.320 K 76% 4

1,762 m 1,850 m
e Rl < B << (Bt @ RE! o e Kl <>

Q2/2021

Q1/2021 Q3/2021 Q4/2021 Q1/2022 Q2/2022 Q3/2022

® 23% of total revenue came from
Oil Trading — Domestic which
increased 106% YoY
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PERFORMANCE REVIEW :BY CUSTOMER GROUP

O

SEAOIL

For Q3 & 9M/2022, Growth in sales volume for all customer groups both Domestic and Global

= Agent
= Jobber A 45% YoY
= End User | R
v
A 21
11
22
Q3/2021 Q3/2022

Q3 /2021 = 31 Mill Itr
Q3/2022 = 45 Mill Itr.

6%

46%

48%

Domestic Volume (million Itr.)

... A36%YoY
i 7 6%
v
8 63
51%
58
31
9M/2021 9M/2022

9M /2021 = 91 Mill ltr.
9M /2022 = 124 Mill Itr.

Global Volume (million Itr.)

= End User_______é__S_)_Z_OZE’_Y.‘?X —————
| v
v
Q3/2021 Q3/2022

Q3/2021 = 107 Mill Itr.
Q372022 = 141 Mill Itr.

11%

89%

A 23% YoY

373

9M/2021 9M/2022

9M /2021 = 350 Mill Itr.
9M /2022 = 430 Mill Itr.
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PERFORMANCE REVIEW :BY CUSTOMER GROUP @

SEAOIL

Reflecting volume growth and increasing in oil price, revenue in Q3 & 9M/2022 grew for all customer groups both

Domestic and Global

= Agent Domestic Revenue (THB mn) Global Revenue (THB mn)
= Jobber A 106% YoY
possessssossoooos SR ] A 123% YoY ® End User 4 1339% YoY A 129% YoY
= End User! v Pommmmmmmmmmsooooeoooooooo ] L R
: 6% : v i
- i 245 7% ; 12% -
' i H (]
252 e 1,737 i
H i . 48% ;
v v
18
206 69 3,797 RN 87%
874
712 53%
431 ’ m 45% 1,714 4,815
03/2021 03/2022 9M/2021 9M/2022 03/2021 03/2022 9M/2021 9M/2022
Q372021 = 656 THB mn. 9M /2021 = 1,609 THB mn. Q3/2021 = 1,850 THB mn 9M/ 2021 = 5.388 THB mn.
Q3/2022 = 1,354 THB mn. 9M / 2022 = 3,594 THB mn. Q3 /2022 = 4,320 THB mn. oM/ 2022 = 12.333THB mn.
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PERFORMANCE REVIEW : BY PRODUCT @

.o
Volume Q3/2022 . ) . ) ]
e Fuel Oil & HSD remains a main products account for 95% in Q3 and 94% in 9M/2022
Gasoline
‘ ' 1%
Oil Trading Volume By Product (Mill. Itr.)
Q1/2021 — Q3/2022
Q3/2022 oo S :
i E 12%.\1i0 :
o L : i
l o 86 ; 83 | :
i —— S : i :
: i {61 - 64 :
Total Trading Volume : 187 Mill. Itr. i 47 50 52 i : . m— i
i ~— — : i i
! 13 9 Pou 10 i
Volume 9M/2022 Lo ! | | 13 i
asol UBE o= o—a-5 64 —=—+ oot —e— ® 001 |
:ﬁ‘; 1% i Q1/2021 Q2/2021 Q3/2021 L Q4/2021 1Q1/2022 Q2/2022 Q3/2022 ;
"""""""""""""""""""""""""""""""""""""""" " m Fuel Oil
Fuel Oil .
9M/2022 _ . ®m HSD Fuel Qil
9Q|\?| § igi - ;gl'v'&'i'”'”&r Q3/2022 = 110 Mill. Itr. (+42% YoY)
s 9M / 2022 = 339 Mill. Itr. (+25% YoY)
HSD
. HSD
Q3 /2021 =50 Mill. Itr. . .
_ _ _ B \ LUBE Q3 /2022 = 64 Mill. Itr. (+12% YoY)
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PERFORMANCE REVIEW : BY PRODUCT
Fuel Oil & HSD revenue account for 94% in Q3 and 9M/2022

LUBE
0.2%

SEAOIL

Gasoline

\6% '

Oil Trading Revenue By Product (THB mn.)

Q1/2021 — Q3/2022
Q3/2022

Total Revenue : 5,673 THB mn

1,280
1,318 8pP1
O (P
Revenue 9M/2022 . e :
______ .10% mmme = L = ¢ O+ = & - o
Gasoline Q1/2021 Q2/2021 Q3/2021 Q4/2021 Q1/2022 Q2/2022 Q3/2022

Fuel Oil = Fuel Oil Fuel Oil

Q3/2021= 1,336 THB mn. = HSD Q3/2022 = 3,192THB mn. (+139% YoY)
9M/2022 9M /2021 = 3,934 HB mn. 9M /2022 = 9,259 THB mn. (+135% YoY)

ggt/)zozl = 1,030 THB mn HSD

- 4 . - 0,
OM / 2021 = 2.549 HB mn. . LuBE Q3/2022 = 2,148THB mn. (+108% YoY)

9M /2022 = 5,732 THB mn. (+239% YoY)

Total Revenue : 15,926 THB mn

OPPORTUNITY DAY 3Q/2022 | 16



PERFORMANCE REVIEW :BY DISTRIBUTION CHANNEL

Volume

9M/2022

Total Trading Volume : 554 mill. Itr.

Total Sales Revenue

9M/2022

\[ransport

Total Sales Revenue : 15,926 mn

= |Land Transport

m  Sea Transport

Q1/2021

= |and Transport

= Sea Transport

1,883

Q1/2021

SEAOIL

Sea Transport remains major distribution with 89% in volume and revenue in Q3&9M 2022

Oil Trading Volume By Distribution Channel (million Itr.)
Q1/2021 — Q3/2022

126.6

Q2/2021 Q3/2021 Q4/2021 Q1/2022 Q2/2022 Q3/2022

Oil Trading Revenue By Distribution Channel (THB mn)
Q1/2021 — Q3/2022

AVASL)

Q2/2021 Q3/2021 Q4/2021 Q1/2022 Q2/2022 Q3/2022
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PERFORMANCE REVIEW :INVESTMENT IN E&P BUSINESS @

Pan Orient Energy (Siam) Limited (POES) has explored and produced crude oil from L53 field and sells it to the major oil
producers and distributors in Thailand since 2010, POES continues to develop production areas and produce crude oil

continuously
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PERFORMANCE REVIEW :INVESTMENT IN E&P BUSINESS @

SEAOIL

Although average production volume decreased 24% due to maintenance service , Share of profit from POES rose 57% in Q3/2022

mainly from 37% increased in Brent price and weaker Thai Baht

Share of profit from a joint venture Average Production Volume

(THB mn) A +57% (YoY) (Barrel / Day)
CTTT | V 24% (YoY)

98.27 H

Q1/2021 Q2/2021 Q3/2021 Q4/2021 Q1/2022 Q2/2022 Q3/2022 Q1/2021 Q2/2021 Q3/2021 Q4/2021 Q1/2022 Q2/2022 Q3/2022

————n

«-------

72.85

m 53.57

Average Brent Price

Q3/2021 Q2/2021 Q3/2021 Q4/2021 | Q1/2022 | Q2/2022
YoY

61.0 69.0 73.5 82.3 100.9 113.5 100.7
(Dollar / Barrel) +37%

Average Brent Price
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PERFORMANCE REVIEW : CATERING BUSINESS @

SEAOIL

Total revenue 229 MB in 9M/2022 grew 45% from increased POB & Meal and new customers in provision supply

Total Revenues POB & Meal

(THB mn) A +53.2% YoY A +44.6%YaY mPOB WMea  pmees .

v
A +5.9% (YoY) 674,843 715,047

A +8.6°}/o (YoY

| b I—________]

234,541 | 255058
v
70,077 74,739
Q1/2021 Q2/2021 Q3/2021 Q4/2021 Q1/2022 Q2/2022 Q3/2022 OM/2021  9M/2022 -/ -/
Q3/2021 Q3/2022

P




CERTIFICATES

SEAOIL

150 9001:2015

BUREAU VERITAS
Certification

v

UKAS
MANAGEMENT
SYSTEMS

0DDE

CORPORATE GOVERNANCE REPORT OF Tﬂian'\mm%’mﬂg‘ju?mmn'mLamm‘lwy‘lu FEUUNITIANTIANIN

THAI LISTED COMPANIES (CGR)

ISD 14001

BUREAU VERITAS
Certification U. KAS

SEUUNITIANIIRILIAR DN
ISO 14001 : 2015

N30 2A1%N131N930 (CAC) ISO 9001 : 2015

IZUUNIAIZ 1% GHP, HACCP
FBNIBFIVAT LA F1BNINBATLNILNGS
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SEAOIL

PUILIC COMPASY LIATED

TARGET

ZERO©

CEO SSHE Ex

2016 Achieving 3 Years Operation in 2021 Achieving SSHE Performance 2022 SSHE Implementation Excellence

S1 without Lost-Time Injuries Excellence Award Award
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4. Qutlook-Y.2023




OUTLOOK -Y2023

SEAOIL

GDP Growth by Region _ _
® Global growth is forecast to slow to 3.2 percent in 2022

3.60 and 2.7 percent in 2023

5.00

5.70
4.50
(real GDP growth, percent change) | . 1.60 . .
| - 1.00
o

WORLD 2021 202 2023 2021 202 2023 ® Cost-of-living crisis, tightening financial conditions in most
mUNITED STATES EMIDDLE EAST AND CENTRAL ASIA
5.00 regions, Russia’s invasion of Ukraine, and the lingering
3.20 . : :
ﬂ COVID-19 pandemic all weigh heavily on the outlook
D s 0 6.90 an_ . 7.20 ¢ Significant slowdowns for US and EURO while Emerging
= WORLD : I 4.40 490 . . Q .
. e 170 . . . . - - and Developing Asia have higher growth in 2023
B =
' 2021 2022 2023 2021 2022 2023 2021 2022 2023 . .
mLATIN AMERICA AND THE CARIBBEAN =SUB-SAHARAN AFRICA EEMERGING AND DEVELOPING ASIA Source : IMF Economic Outlook, NOV2022
Oil Consumption & Production Key Factors in Oil Outlook 2023
World production/consumption Stock draw/ Stock build ® Expected demand recovery as relax restriction and further
Unit : MBD .
Unit : MBD .
104.00 100 border reopening
102.00 0.50 ® EU sanction Russian oil imports lead to global supply
;_5 i
100.00 0.00 uncertainty
98.00 050 ® Chinese oil demand is expected to recover
Y.2023 Consumption 100.8 MBD . . . .
96.00 (+1.0 MBD YoY) -0 &  QOPEC+ policy on production control balancing oil market
94.00 ¥.2023 Production 101.1M8D 2% @ Sjowing economic growth temper global oil demand outlook
92 00 (+1.1 MBD YoY) 2.00
‘ ' ® Global oil supply trend to higher as new capacity ramp up
90.00 -2.50 Source : EIA, DEC2022 / BCP Oil Outlook
2021-Q1 2021-Q2 2021-Q3 2021-Q4 2022-Q1 2022-Q2 2022-Q3 2022-Q4 2023-Q1 2023-Q2 2023-Q3 2023-Q4
Stock draw Stock build == \Norld production =\\orld consumption
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OUTLOOK -Y2023

Primary Energy: World Consumption by fuel

= Oil
Nature Gas
= Coal
= Nuclear energy

= Hydro electric

= Renewables

Total Volume : 564.01 Unit

595.15 174.17 184.21

“

Total Primary Energy Volume Ol
2020 =W 2021

Oil Growth by

Region

2021

a\

Total Volume : 595.15 Unit

SEAOIL

Primary energy demand increased by 5.8% in 2021,
exceeding 2019 levels by 1.3%

Fossil fuels accounted for 82% of primary energy use last
year down from 83% in 2019 and 85% five years ago
Overall oil consumption increased 6%, Asia Pacific grew
5% while Thailand grew 1%

Primary Energy Growth by fuel type & Oil Growth by Region

. 24.44 25 31

Nature Gas Coal Nuclear energy

39.1 42.06

_

North America S.&Cent America

26.25 27.57

Europe

Source : bp Statical Review of World Energy,2022

41.09 40.26 34.80 39.91

Hydro electric Renewables @
7.24 7.86
I
Africa

8.03 8.47 157 16.30
— I
CIS Middle East Asia Pacific

25
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SEAOIL

STRATEGIC ROLES INVALUE CHAIN

S 1

4 SUSTOMEN;

| _dl
=
WaVile

. O1fSupplier

N'raor  @shell bpis -

QOR & GS Caltex
bangchak @ ‘*’

* e M SK

¥
SEAOL

Ensure quality oil supply Reliable transportation Customer Centric strategy
from major oil company management with highest to provide quality product
and service creating trust

safety and environment

networking
standard and long-term relationship
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SOURCE OF GROWTH @

SEAOIL

Marine Segment ) In Land Segment ) Offshore Segment . Exploration & Productioni)

® Penetrate strong customer base ® Cross-Border growing demand

and capture recovering sea for Oil consumption

Active Offshore development ¢ Optimized production plan

activities enhancing more and new investment

transportation for oil and opportunities for oil supply

. . ® Domestic Industrial demand for
provision supply

fuel
¢ Regional growth focusing on

Asia expansion

i
o
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RECAP : WAY FORWARD IN 2023 @

SEAOIL

crowth Creatiop

Create steady growth
for oil trading
business both

domestic and global

! L fl.[ﬂl.':} le

ESG o Optimized E&P =T _ 8 .
Framework {(ot\Nal'd//) production - HEH EE
» o
g ™
w
- Monitoring SEADIL Streamline and
A alternative fuel o ey e expand catering
! and energy & provision
transition supply

‘Maintain safe,
reliable and efficient
operation

C)'Oel'ation Excellen®®

/ 7
——————
S - - —OPPORTUNITY DAY 3Q/2022 | 28







' THANK YOU




Investors Relation

Tel: (66)2398-9850-1 Ext. 662
E-mail: ir@seaoilthailand.com

Website: www.seaoilthailand.com




Disclaimezrs

This presentation was made for purposes of provision of information regarding the company and
its business intended solely for your reference. Some information, provided in good faith and
shown in the presentation, was obtained from public sources which have not been independently
justified. As for the forward-looking information, it has been prepared with the basis of the

assumption numbers which might be proved to be incorrect.

Hence, the Company makes no representation or warranty of any kind, express or
implied, regarding the accuracy, adequacy, validity, reliability, or completeness of any information
in the presentation and shall not take responsibilities for any damage, including but not limited to

loss and expenses occurred whether directly or indirectly.
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